
 

Exhibitor Attendee Mailing List Request Guidelines 

Low-cost registration mailing lists are available to all confirmed exhibitors, Learning 

Studio, Heart Theater and Satellite Event supporters. Mailing lists can be purchased 

for approved event-related marketing purposes for American Heart Association 

Conferences. 

Update for 2026: Lists will not be shared. Mailing lists are available for one-

time use before or after the conference. Ascend Media will sort the 

registration list based on selected criteria and provide a quote to print and 

mail the piece. Production and postage fees to print mail pieces will be 

billed additionally.  

Eligibility 

To request an attendee mailing list, exhibitors must: 

• Be a confirmed exhibitor for the event and or a confirmed Learning Studio, 

Satellite Event or Heart Theater supporter  

• Have exhibit fees paid in full  

• Agree to all attendee data usage policies  

A mailer must be submitted and approved in advance by the American Heart 

Association. Lists must be requested at the time of booth purchase. 

Exhibitors are strongly encouraged not to print mail pieces prior to 

American Heart Association approval. 

Approved Uses 

The attendee mailing list may be used for booth and conference-related event 

invitations, product or service announcements, appointment scheduling and event-

related follow-up communications. Lists are not available for download. Lists may be 

purchased for one-time physical mailing use only.  

The list will not be shared with third parties or used for unrelated marketing 

campaigns outside of exhibitor, Learning Studio, Heart Theater or satellite event 

organizers associated with American Heart Association conferences.  

 

 



How to Request a List 

Submit your request to Kate Hegarty (khegarty@ascendmedia.com) at Ascend 

Media. Please include the following details in your request:  

• Company name  

• Booth number  

• Primary contact information  

• Purpose of the request  

• Requested attendee segment (if applicable)  

• Request date for mailing. 

• Submit a prototype for approval of the piece to be mailed.  

• Is this request associated with promoting a confirmed satellite event, 

Learning Studio or Heart Theater?  

Depending on the audience you wish to reach, lists can be sorted based on the 

following criteria: 

• Organization 

• Title 

• City/State/Zip/Country 

• Major Specialty 

• Primary Classification 

Processing Time 

Please allow 10-12 business days for processing and approval.  

Data Privacy 

Only attendees who have opted in to exhibitor communications will be included. 

Exhibitors must comply with all applicable marketing and privacy regulations. 

 

Important Information for Exhibitors, Learning Studio, Heart Theater and Satellite 

Event Organizers: 

Approval Required: All postal mail pieces must be reviewed and approved by the 

American Heart Association before the postal mailing list can be purchased. Event 

management reviews the request to verify exhibitor eligibility, compliance with event 

policies, appropriate use of attendee data and requested audience criteria.  

Postal Mailing Only: The attendee list is exclusively for postal mail campaigns. Lists 

will not be available for download. 

 

Opt-Out Option: Registrants may opt-out of providing their mailing address during 

registration. 
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Guidelines for Using the Attendee Postal Mailing List 

 

This attendee postal mailing list is to promote your participation at the current year 

American Heart Association Scientific Sessions. Here’s what you need to know: 

 

One-Time Use Only: Each list purchase is for a single mailing. 

 

Focus on the Event: The content of your mailing must be focused on promoting your 

participation at Scientific Sessions. You cannot use it for general marketing purposes. 

 

No AHA Branding: Please do not use Heart logos or create the impression that your 

mailing comes from the American Heart Association. 

 

Clearly Disclose the Advertisement: All postal mailings must clearly state “Paid 

Advertisement”. 

 

Maintain Transparency: Your mailing should clearly identify your company as the 

sender, not the American Heart Association. 

 

Compliance Matters: Following these guidelines is essential. Failure to comply may 

result in the loss of future use of the attendee postal mailing list.  

 

Cost 

 

Cost for the mailing list is .65 cents per name. Ascend Media will provide a cost 

estimate to print and mail the mailer. Postage will be billed at cost. If you are 

supporting a Heart Theater or Learning Studio, please confirm that detail when 

requesting your mailing list estimate.  


